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Abstract

This master thesis aims to emphasize on the importance of cultural
planning for a culturally diverse context. Angered centrum, a
suburban neighborhood of Gothenburg, has been chosen as the
study case. The neighborhood possess a diverse population of
inhabitants in term of nationality and cultural background.

Enriching cultural potentials of the inhabitants through serving a
proper ground for exhibiting and selling their cultural products is
the main objective of this thesis. This study is expected to result in
the attraction of more visitors to the neighborhood and to brand
the neighborhood more like a cultural hub in Gothenburg.

Adapting the proposal to the future development plan and
considering feasibility of the proposal resulted the final design to
turn info a multifunctional building having the bazaar placed in its

ground floor.
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Preface

This project is produced by Shahrzad Askaripour Jazi, a master
stfudent in Design for Sustainable development studied at
Architecture department of Chalmers University of Technology. |
have got my bachelor degree in Architectural Engineering from
Azad university of Iran with an atfitude more towards modern
architecture.
Taking some courses in design for sustainable development
showed me the importance of planning for social and economic
sustainability and this made me feel passionate to work around
the same area for my master thesis.
Moreover, as an international student with a different nationality
and background, the differences between the atmosphere of
cities in my home land and Swedish cities made me think about
the best characteristics of each of these two and the possibility of
combining the qualities of both Swedish and Iranian contexts in
this work.For me,city dynamics and liveliness is one of the qualities
which can usually be improved more in Swedish cities. In the
meanwhile, the dynamism arose from intercultural and cultural
eventssuch as the culture day, Halloween, Christmas, mid-summer
and so on made me interested to choose my master thesis theme
within the discourse of designing for cultural activities.
My master thesis started in September 2013 by expressing my
area of interest to some cultural activists who were planning new
cultural program for Angered centrum with the aim of uplifting
uniqueness of the area by using its cultural potentials. Therefore,
this thesis proposal Has been seen as a complementary part to
that program.

Getting involved in the program provided me with a good
background knowledge about the area which could ensure the
feasibility of the proposal. (Appendix 1)
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Intfroduction

The immigration of people from different spots of the world to
Sweden has brought about considerable cultural diversity to the
Swedish cities, here the opportunities arise for enhancing cultural
activities and generating dynamic environments.

A smart way of approaching cultural diversity of the inhabitants
canlead in beneficial economic outcomes as well. Trying to come
up with a feasible cultural planning proposal made me choose a
subject which embraces economic and cultural interactions at
the same fime so that the design proposal is socially valuable and
economically profitable. This is why | have chosen a proposal for
a bazaar.

Study process

Beside this introduction part, this study has been planned in three
other parts; first, a research about Persian bazaars as well as some
examples of bazaars in Swedish context. The aim of this phase is
to extract an applicable bazaar model including the remarkable

factors of bazaars which can be used as design criteria for this
study.

The second part consists of an infroduction about Angered
centrum, asite analysis and the declaration of future development
plan of the neighborhood. This phase has been done with
the aim of creating a proposal which is not only coherent new
development but also can strengthen it. However to achieve
mentioned goal same changes have been proposed by this study
for the development plan of angered center. Finally, the last part
is about applying stated bazaar model in to the design proposal
considering the context physical characteristics and its future
development.

The diagram below shows the research components of this study
and how they are designed to conftribute in forming the design
concept of the bazaar. Here a combination of understanding
about special and physical qualities of bazaar as well as research
on the special feature, inhabitant’s demography and future
development plan of the context have been considered as the
main components to form the research ground of this study.
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Problems and Objectives

Reading through Angered’s previous and ongoing program
done by the municipality reveals that” the most cultural
diverse areas of Gothenburg are the most segregated ones”
(Stadsbyggnadskontoret, February 2008). Even though the issue of
segregation was not the focus of this study, this fact has acted as
a hint for my research making me notice the issues associated with
segregation and diversity more. This by itself resulted in directing
the design strategies of this mater thesis in a way that could
address the segregation of a diverse neighborhood like Angered.
According to my investigation about the issue of segregation in
suburban areas of Gothenburg, this issue is not generated due to
occupying of these areas by a diverse population of inhabitants
in terms of nationalities and backgrounds. But actually the
intermediate connections of Gothenburg’'s suburbs to the city
center have resulted in poor physical infegration of the suburban
arecas like Angered in relation to the central parts. This by itself
has happened due to the applied Tree Growth Model for urban
development of Gothenburg. (Azizmzadeh, 2003)
Poorintegration of the suburbs to the center of the citieshasresulted
in the identity of the suburbs to be left either misunderstood or non-
existent. (Azizmzadeh, 2003). Therefore, the future development
planned for Angered centrum by the stadsbyggnadkontor focuses
on uplifting the status of Angered in Gothenburg and focuses on
creating an identity. (Stadsbyggnadskontoret, februari 2008).
Moreover,according to the report that has been made by the
stadsbyggnadkontor the inhabitants of Angered Centrum desire
a type of development which is more coherent with Angered’s
characteristic.  (Stadsbyggnadskontoret, februari 2008). To
be more specific, as Angered cenfrum is accommodating a
highly diverse population (50 percent with foreign background)
(stadsledningskontor, 2013) the neighborhood possesses a strong
cultural ground which can contribute in achieving prosperity and
aftraction of visitors to the area.

The objective of this study is to help the mentioned program
to happen by making a bazaar as a cultural attraction for the

neighborhood where inhabitants can sell and exhibit their cultural
production and exchange knowledge.

Limifations

Although some consideration was given to the segregation of
suburbs and social issues associated with this but these are not
the area of focus for this study.

Moreover, even though the initial concept of creating a bazaar
in Angered centrum is generated from research on necessity of
cultural design for diverse areas but this will be only shortly discussed
as the focus of this thesis is on the bazaars and the criteria for their
formation.

The considered factors for formation of bazaar model are also
limited to those factors which have been seen as remarkable
factors in formation of bazaar by previous studies.

Analyzing the context has been done according to the related
criteria of the bazaar model. Therefore, any otherimportant factor
associated with planning a commercial place for a local context
could act as complimentary design criteria and would evolve the
design proposal of this thesis.

In the end of the report, some other questions have been
suggested to further research about from which the proposed
design by this study can be evolved.



Methodology

In order to serve as a concrete knowledge-base for the project,
different research methods have been implemented;

. Literature research about the necessity of cultural planning
for the areas with high cultural diversity.

. Literature research about the main factors which are
playing a role in functionality and prosperity of bazaars.

. Study visit and analyzing of the research projects (Existing
bazaars in Gothenburg) and fraditional Persian bazaars. This part
of research makes up the most important criteria for the formation
a bazaar.

. Studying of planned future development for Angered
centrum in order to come up with a design proposal that will be
coherent with the future development.

. Interviews with inhabitants and urban planners of Angered
cenfrum in order to get a real picture of needs, strengths and
problems of the neighborhood.

. Conducting interviews within two groups of research
projects (Existing bazaars in Gothenburg) and study case to
understand the strength and problem:s.

. Observation of inhabitant movements within the proximity
of the main square in order to discover the busiest paths

. Extracting a bazaar model from the research project for
incorporation into the design criteria.

. Spatial analyzing of Angered Centrum and investigation
of specific site characteristics in order to consider them for the
design.
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Personal reflection about culture

| believe culture by itself has a changing and dynamic nature
and when cultures do not evolve with time they are more likely to
disappear.

| personally think every culture has something interesting to feach.
People of a single nation can enrich their culture by promoting it
and learning from other cultures.

For me, the culture of every nation is the reflection of their interest
and attempt which is reflected in form of various arts and results
in improving the quality of life. Moreover, some of the cultural
characteristics of each nation are the reflection of historical events
that should be preserved. Many artistic masterpieces of different
nations in form of poems, paintings, and architecture and the
reflection of national successes, courage and bravery and so on.
| think establishing a proper ground for educating people of
different nationalities about each other’'s culture makes them
become aware of each other’s cultural values, brings them closer
together and enable them to draw inspiration from other cultures
and fraditions.

8

Why Cultural Designing is important

The expansion of global migration and frade is ensuring that
Western Europe is becoming more and more diverse. The creation
of more diverse city spaces contributes to urban development
remarkably. Specifically, the capacity of a city to accommodate
cultural differences facilitates co-existence and generates social
and economic development.

A city consists of the collectivity of peoples’ activities and
interactions. When the type of activities within a city reflects the
cultural values of the inhabitants, the city acquires a distinctive
character. Moreover diversity of activities within a limited range,
allows inhabitants to meet, interact and learn from each other
while they live their everyday lives. (Wood, 2004)

Cultural Diversity and Economic Gains

A deeper look into vibrant city activities reveals the cultural values
which lay under most of those activities. Cultural Activities and
events such as different carnivals, national and international
events and even intentional restaurants not only stimulate liveliness
within the cities but also contributes to economic prosperity of the
cities. Therefore, a city which has gained a vast diversity, due to
the immigration, needs to use its diversity in favor of economic
prosperity. Regarding the economic impacts of globalization it is
not irrelevant to mention that in the corporate world the business
case for diversity has largely been made as well. Even companies
are realizihg more and more that in order to compete with
others in contemporary era of globalization they need to bring
diverse cultures, talents and mindset into their organizations and
businesses. (Wood, 2004)

Planning for diversity; by whom®e

Cultural diversity is a quality that needs to be managed by
municipalities on local scale. The reasons for suggesting such is
that the municipalities are more aware of the population diversity



on their territory, therefore they can take advantage of the cultural
values of that population more efficiently.(Tatjer, 2003 ) Moreover,
the cooperation between municipalities and local people
works well because regardless of the background differences,
inhabitants of a certain neighborhood share a common sense of
belonging which makes them eager to become involved in the
development of the neighborhood.

On the other hand, immigrants with different background are
mostly reficent to exhibit their cultural values because they feel
it is more important for them to become integrated in the job
market of the main society and adapt to the dominant culture.
(Tatjer, 2003) This fact in a way disables the host society to use
its cultural possessions as a an important source for sustainable
development of that society (Tatjer, 2003) Here the intervention
of a local planner is necessary to plan for a kind of development
which the cultural values of the inhabitants and aftempts to turn
such strength to the opportunities of growth for the society.
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This part of the study analyzes three of the most important
characteristics of a Persian bazaar which have been focused by
the studies that have been used as the study references for this
master thesis.

Those factors have been believed to play a crucial role in
economic, social and functional sustainability of a Persian bazaar.
Following, those significant factors, including form, function and
disposition of a bazaars, will form the first part of the bazaar model

suggested by this study. The
overall aim of this part of
bazaar model is to show
the connection between
the inherent effect of
architectural form as well as
the disposition of a bazaar
on the functionality of that.

Fig: Three explored factors in
formation of bazaar and their
interrelations

What is a bazaar?

Any passageways surrounded by commercial activities can be
seen as a bazaar but a more detailed definition of a bazaar varies
depending on the context that the bazar located in. In this sense,
bazaars can be categorized into two different major groups, local
and global bazaars. A global bazaar is the largest scale bazaar
of a city formed by public passageways with two rows of shops
on its sides. Global bazaars are the most important and influential
public spaces in ancient cities of Iran. Local bazaars though are
smaller in scale and have been planned to fulfill needs of the
related neighborhoods. Therefore, diversity of the activities and
the size of a global bazaar is much greater than that of a local
bazaar.

urban bazaar of Naghsh-e-Jahan, Esfahan, Iran
Photo By: Shahrzad Askaripour Jazi
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residential

=== SUD-branch

=== main branch

Bazaar of Esfahan, the relation with sub- branches and residential parts

To sum up, a bazaar before anything is a passageway formed
from a collection of stalls. The number and type of the activities
in a bazaar varies depending on the scale and the needs of the
context.

Simulation ot how a local bazaar J;rlve trom sub-branches ot bazaars
‘walkways
Created by: Shahrzad Askaripour Jazi
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Bazaars in a local context can be formed from a collection of
some stalls in the proximity of a main square and busy activity
places such as schools and mosques public bath(hamam) and
so on. By passing the time and developing the context a bazaar
can grow more and more.

Global bazaar normally consists of one or numbers of main
branches. From those main branches derive many other sub
branches. Sometimes sub-branches of a global bazaar end to
the neighborhoods’ square in surrounding of the bazaars and
form a local bazaar by itself for that neighborhood. (Rajabi,
2013) In traditional bazaars sub-branches have been specified
and named by the type of activities those branches consist for
example silverwork branch, food branch, leather branch and so
on.

Handicraft branch, The Great bazaar of Naghsh-e- Jahan, Esfahan, Iran
By: Shahrzad Askaripour Jazi



Looking at the work time of different bazaars, they can be divided
also intfo three groups of periodic bazaars, temporary bazaars
(occasional) and permanent ones.

Local and global bazaars are permanent ones that are open all
year round except with holidays. (Rajabi, 2013)

A Swedish example of a local bazaar in Gothenburg is Kungsgatan
which consists of assemblage of shops along with a vibrant street where
people enjoy passing through.(Azimzadeh, 2003)

Kungsgatan acts as an access which connects busy streets of the city
centers to each other.

Kungsgatan, a well-used access in its context
Created by: Shahrzad Askaripour Jazi

Kungsgatan, Gothenburg, Sweden
Photo By: Shahrzad Askaripour Jazi
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Configuration of a bazaar (Form)

In configuration of bazaars the goal is to create spatial qualities
which stimulate movement of the users along the bazaar
inherently. There should also be pause spofs incorporated into
the design where the user can take short breaks from touring the
bazaar. To sum up, the architecture of bazaars should inherently
make the users move and/or stop. (Rajabi, 2013)

Liner structure of a bazar

All of the Persian bazaars share a common feature, they are liner
passageways. This liner design of bazaars is intended to stimulate
a sense of curiosity for the users, making them walk along a single
branch and compare the quality and prices of the offered goods
or services. This quality makes the bazaar as a trustable place
for customers since it enables them to make the best choices fit
with their purchase power. (Azita Rajabi, 2003) it also empowers
competing market actions within the bazaars’ branches.

Rhythm in a Bazaar

Creatingrhythmic spatial featuresin abazaar stimulate movement
of the users along the bazaars infrinsically. The mentioned rhythm
has been created in the bazaars by applying repetitive arches,
repetitive forms of galleries, repetitive sky lights and windows and
even repetitive pause spots along the branches.

0
i
!.& I

Created by: Shahrzad Askaripour Jazi
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Urban bazaar of
Arark, Arak, Iran
By:Omid Jafari
zadeh



Hierarchy in dimension of spaces

Creating spatial hierarchy in bazaars is another design quality
taken by the architect. In a bazaarit is not only important to make
the user walk along the walkways but to make them stop in some
spofts either to take a rest after their tour along the bazaar or for
gathering public in special occasions and drawing their attention
to specific things.

It is also important that the user can orient them self along the
similar looking walkways of bazaar. Therefore, at the intersections
of walk ways there are bigger spaces in different plan forms of
square, circle or polygon with higher ceilings. (Rajabi, 2013) which
can be used as a guiding tool by users to orient themselves in
bazaar by counting the numbers of intersections on the way to a
specific destination.

hierarchy in size of the spaces

movement

hierarchy in height of the ceilings

ﬂﬂﬂTmm”

NN

movement * < - moverent

L

Pause spaces at
intersections of
branches

movement

By: Shahrzad Askaripour Jazi
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Beside these intersections there are more cornered court yards
surrounded by galleries where used to be used as chiling out
spot, gathering points of merchants, administration and storage
in the past (Rajabi, 2013). Today Those separated pause spots of
bazaars are being used mostly for the activities that need to be
placed out of the way such as workshops for artist; restaurant,
café and so on.

movement
The International Journal of Humanities
(2012) Vol. 19

Court yards along
the Great bazaar of
Naghsh-e- Jahan,
Esfahan,lran,http://
www.ignca.nic.in

a more cornered courtyard Chilling
point, Urban bazaar of Naghsh-e-
Jahan, Esfahan, Iran.
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Connection of a bazaar to its context

The role of bazaars in development of Persian cities is remarkable
as they acted as the backbone for their context connecting the
public activities and the busy hubs together.

Moreover, from the main branch of bazaars, derives many other
different sub branches leading to the neighborhood’s center that
are located around them. Thus, bazaars not only connect busy
activities together but also connect the busiest activities and the
less busy ones (residential areas in most cases) together.

Thereby, stated set up has created a win-win situation for the
bazaars and for their context. Because in one hand the bazaars
attracts population of pedestrians from surrounding neighborhood
passing through the bazaars daily. Therefore even on holidays
or in the late evening when the shops are closed the bazaars
stays alive. (Azimzadeh 2003). In the other hand stated set up,
provides surrounding neighborhoods with a proximate, lively and
safe walking network (the bazaars’ walkways) connecting the
neighborhood centers to other public activities and hubs.

The economic prosperity of would be guaranteed in this way as
bazaars at least offer service to the population who commute
through or live in proximately of the bazaar.

public activities
. such as schools, mosque
and so on

bazaar way

The bazaar connects busy and
public activities to each other



Global bazaar of Naghsh-e-Jahan,
on weekend ,at 10 pm Esfahan, Iran, 2014
Photo By: Shahrzad Askaripour Jazi



Bazaars in relation to development of
their contexts

Conversant planning for new development around bazaars
ensures the integration of the bazaars to their surrounding urban
fabric and would guarantee the survival of the bazaars against
economic breakdown by passing the time.

This discourse will be shortly explained by showing three examples
of urban development in three different cities of Iran. Those
examples show how existence of bazaars has been influenced by
respecting or disregarding of their integration to the new urban
development. (Appendix 2)

New urban development with respect to integration
of urban bazaar

Below map is the integration map of the city of Kerman at present
time. The arrow points that how the bazaar connect the least
busy accesses(in blue) to the most integrated street of the city

35k

R NP NV K 2
busiest passage way of the city the traditional

— °°*** urban bazaar
— Tthe least busy passage ways

The integration map of the city of Kerman

Source of maps and photos: Azimzadeh, 2003, evolving urban culture in
fransforming cities
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(in red)within the new
development of the city.
Thereby, the bazaar is
still used by pedestrians
in order to reach ftheir
destination.

“The bazaar of Kerman is a
well-used pedestrian path
even when the shops are
closed.”
http://img512.imageshack.
us

el

a: The bazaar of Kerman and its surrounding area today

b:Kerman aerial photograph 1956. Dotted red lines show the old city
walls and the dashed red lines show the bazaar

c&d: Axial map showing the system of street network shaded area shows
bazaar and its surrounding, dotted line is old thoroughfare.

Source of maps and photos: Azimzadeh, 2003, evolving urban
culture in transforming cities



Enhancing integrafion of a bazaar over new
development of the city of Rasht

Second example shows the bazaar quarter of Rasht in Iran. Here
new development of the city not only has been planned in
respect to the integration of the bazaar quarter to its surrounding
but also has resulted in enhancement of such integration. In this
example, since two busiest access of the city encompass the
bazaar quarter, more population of pedestrians pass within the
bazaar district rather than before from which trade in this bazaar
has become more prosperous (Azimzadeh 2003)
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— T busiest passage way of the city - bazaar quarter

— | the least busy passage ways — NEW Streets

The map shows “The global structure of the city of Rasht and the position
of the bazaar quarter in the city at the present time".

Source of maps: Azimzadeh, 2003, evolving urban culture in transforming
cities



Neglecting of the integration of a
bazaar during new development

Global bazaar of Nain is another example
of Iranian bazaar that has been chosen
to investigate. Unlike the two previous
examples, this bazaar has deprived by
passing the time and today the bazaar
despite its usable building is left abounded.
The reason of happening such is constructing
a new shopping road in parallel with the
bazaar's main branch. As the integration
map shows the contemporary constructed
road is connecting less integrated areas
to the busy urban hubs resulted in drawing
pedestrians to pass through the new road
rather than the bazaar’s walkway.

the map in the right is the infegration map of the
city of Nain over four periods of development.
The arrow in yellow is following a newly built street
which made the users to choose that way over
the bazaar way in order to reach the most used
street of the city. (Azimzadeh 2003)

Source of maps & photos: Azimzadeh, 2003,
evolving urban culture in transforming cities

== Abysiest passage way °°°°the fraditional

of the city global bazaar
== | the least  busy a newly built
== 'passage ways street
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“The city of Nain, aerial photo.

At the later stage of urban development the
building of two streets and a square within
the body of the fraditional city formed a
thoroughfare parallel to the bazaar with a
devastating effect on it.”

The bazaar of Nain on a workday. Today of
154 shops in the bazaar only 11 shops are still
in business.

Photo By: Morteza Safaei
http://www.panoramio.com



Densification of activities
nearby a bazaar

In the traditional cities of Iran usually the
local and urban bazaars reach to the main
square of the neighborhoods. Moreover,
closeness of bazaars to busy public spaces
such as schools, public baths, mosques
or churches attract many commuters
info the bazaar spaces. (Pirnia, 2001) The
diversity of activities and services within and
surrounding a bazaar facilitates a distributed
pattern of social contacts within the Bazaar.
(Azimzadeh, 2003)

Densification of activities nearby a
bazaar, Urban bazaar of Naghsh-
e-Jahan

One of greatest examples of diversity of
activities in the surrounding of a bazaar and
connection to the main urban square has
been shown here. The black line shows the
main path of the bazaar.

Source. Bavand Consultants Architect and planners
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Great bazaar of Naghsh-e- Jahan, Esfahan, Iran
Source of photo Bavand Consultant
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Sustainability and continuity of trade
through creating diverse Crafting and
other activities in a bazaar

Bazaars have been perceived as the mostimportant and influential
public space in Persian cities and towns (Pirnia, 2001). Social and
economic interactions are met there in a very smart way. The
vibrant and dynamic atmosphere of bazaars is the result of the
diversity of offered services and cultural activities within them.
Public activities such as trade, social services, administration,
handicraft, cafés and restaurants have been accommodated
within bazaars in a complete harmonic balance with each other.
Bazaars provide an effective platform for exhibiting and selling
skills and professions to those who work there. Branches such as
gold work, silverwork, copper work, ceramic work and other kinds
of handicrafts as well as food branches are the most attractive
and busy branches of Iranian bazaars. The diversity of goods and
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services characterizes every bazaars' branches and creates a
special sense of place for the users at different branches.

The educational role of bazaars distinguish bazaars from modern
shopping malls. In Persian cities global bazaars have been
perceived as the cradle of arts and skills, where craftsmen and
businessmen not only work there but also get frained there.
Today collaboration of art universities and colleges with bazaars
enables students to achieve practical skills and experiences by
taking internships in the bazaar under supervision of craftsmen.
This promotes practice base learning for students and allows
the craftsmen to be in touch with fresh ideas proposed by the
students. This by itself not only serves as a solid foundation for the
evolution of cultural activities and creativities but also provides
opportunities for constructive cultural interactions.

23



Functional and economic sustainability
of a bazaar

The existence of diverse businesses, crafts and exhibition of
skills within the benches of bazaars brought about a different
atmosphere for bazaar in compression with the modern shopping
malls. Therefore, bazaars have been perceived as an important
tourist attraction within Iranian cities. In Iranian bazaars art, trade
and craft are in a symbiotic coexistence with each other. Thereby,
even during the contemporary development of Iranian cities,
the emergence of modern shopping malls has not resulted in
economic deprivation of traditional global bazaars as they could
not have competed with the unique cultural value of bazaars.
However, existence of retail selling as well as offering different
services within bazaars made them to be able to fulfill diverse
needs of the users supporting it against economic breakdown
(Pirnia, 2001).

24



25



Bazaar model- part 1
(design criteria)
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Part 3- Examples of Existing Bazaars In
Gothenburg-study cases

. Introductions about the study cases

. Kommersen flea market

. Kviberg Market

. Kville salluhal (Ny salluhal)

. Study questions & Bazaar model- part 2




Kville salluhal (Ny salluhal)

Kommersen flea market

Kviberg Market

Infroduction about the Study cases

This part of the study explores some examples of bazaars /market
places in Gothenburg in order to understand the characteristics
of bazaars in Swedish context.

For this part, two bazaars and one food market in the city of
Goteborg have been chosen to analyze. The selection of the study
cases is the result of my survey held among various inhabitants of
Gothenburg. The main question asked by the survey was, what
does the term bazaar mean to you and what are some existing
places in Gothenburg that you perceive as a bazaar? (Appendix
3)

The research methods carried out within the case studies of this
part includes interviews with shopkeepers, managers and site
visits.

This part of the thesis aims to complete the bazaarmodel extracted
from the studying of Persian bazaars to result in a comprehensive
bazaar model which would correspond to the Swedish context.
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Kommersen flea market

Kommersen is a flea market close to Jarntorget where people who want to sell sescondhand goods can book a table for an affordable
price. The market is open every weekend. Enhancing cultural densification of the surrounding area of the marketplace was the initial
objective of the project (2009. Urban Cultures: Fallet Kommersen). The aim of implementing such programs is to create dense public places
where people can interact and meet, as well as, to support the local economy and encourage a sustainable culture of buying and selling
secondhand goods. Kommersen is a cultural attraction in the area which can be identified the existence of graffiti on the facade of the

building. (Gillberg et al., 2013)
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Special qualities
High chance of Social involvement

The project was started with the aim of enhancing the inclusion of
local people in management and operation of the market. The
research base for the project was performed through meetings
with participation of the public.

Moreover, the relatively low price of renting a table has made
it possible for people of all economic statuses to participate in
the trading, providing opportunity for the public to learn how a
market place functions. (Gillberg et al., 2013)

Flexibility of the place

The marketis formed by various numbers of table and clothes racks
configured in a rectangular space. The figure on the right shows
the disposition of the tables, which make the market flexible, and
creates a bazaar-like configuration for Kommersen.
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Kommersion Flea market, Furniture plan
Source of the photo :http://www.kommersenloppmarknad.se

Kommersen's disposition
Photo By: Shahrzad Askaripour Jazi



Diversity of activities in the bazaar

In kommersen the trade is mainly about selling second hand
goods. Offered services are limited to two small shops which
provide hairdressing and watch repair services.

Zonning of activities and circulation of movement in
Kommesen

In Kommerson there are three different options for trade, Fixed
shops, the tables and clothes rack. A part of the area has been
allocated for a cafe where there is a cozy spot for taking a rest or
for those who are not into shopping.

indoor trade
Cafe - - ~l

sdoys paxi4

I N N
*\7t+t+t4'

a flexible frade space™

By: Shahrzad Askaripour Jazi

By: Shahrzad Askaripour Jazi
Kommersen market

31



Kviberg Market

Kvibergs bazaar is a popular bazaar in Gothenburg, which was
created through the transformation of old horse stables in Kvibergs
district in Gothenburg. The building is a part of the cultural heritage
and dates back to 1895. Kvibergs Market is open every weekend.
Of the three stables, two stables, number 10 and 12 has been
preserved in their original condition with the original division of the
stalls. The stables have been transformed in to a total of 160 units
rentable for permanent and temporary businesses

. (Go:teborg,2013)
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Special qualities

Proximity and accessibility

Kviberg attracts

customers from the

city districts around

kviberg such as

Kortedala, Bergsjén .

and Gamlestan. A

spacious parking

lot next to the market and close to the public transportation
makes it easy for the inhabitants of those neighborhoods to
often visit this market. A wide variety of offered goods including
food, antiques, furniture, art, books, household items, technical
appliances, clothes, fabrics, toys, crafts, tools and international
products bring diversity of users to the bazaar creating a
dynamic atmosphere. (Stay.com)

Flexibility of the place for frade

Trade is not just limited to the indoor buildings; the courtyard
between the stables is also used for tfrade. Items such as fresh
bread, eggs. flowers, vegetables, sweets, other food, and clothing
are traded in the courtyard.

As the photos show Kviberg market is following the liner and
rhythmic configuration of a bazaar and the architecture of the

building stimulates movement and a sense of curiosity to the users.

(Appendix 4)

Zonning of activities and circulation of movement
in Kviberg

=
[Sx Sk 31T A2 gy
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S :lo: 1,3 03,1
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| : i | v . http://www.kvibergsmarknad.se/
+ By: $hokrzadiAskprripoyr Jgezi Bilder/karta2.GIF
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Diversity in Kviberg and its target group

The large number of visitors and the vibrant atmosphere of Kviberg
made me feel more curious to ask random users that “what attracts
you to kviberg?” According to them, kviberg bazaaris a very interesting
place to visit. The variety of the offered goods in this large scale market
makes it not only worth going to find goods to buy but also fun fo visit on
weekends. For some other, also the fact that the offered goods in kviberg
is very different from other markets makes it attractive. The economic
cost of the offered goods also plays an important role in attracting
people to this market. The diversity of international customers revealed
that the bazaar is fulfilling a large variety of users’ needs. (Customers,
2013) (Appendix 4)
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Management challenges between sellers

While at Kviberg, | found the opportunity to interview a salesman
who was willing to answer my questions. | asked him “what is
the possibility of cooperation between sellers for managing the
bazaar?” He answered that “The possibility is really little.” He
continued “since the sellers are in direct contact with problems
and needs of the bazaar, they could be the right people to
manage and plan for the bazaar but the variety of backgrounds
usually leads in miss-understandings between the parties and
makes such a cooperation to end up non-productive. Therefore
regular meeting of the sellers in order to make decision about
the management of the bazaar is rarely happen”. (Sellers, 2013)
(Appendix 5)
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Kville saluhall (Ny saluhall)

Kville salluhallis a food market located in the new district Kvilleb&cken in Hisingen. The building’s design is the winner design of an architectural
competition offered by Alvstranden Utveckling AB Inc which was the first architecture competition for a food hall in Gothenburg. Kville
salluhal’s aim is to promotfe commerce in the area, and to form a dynamic place where people can interact.
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Special qualities
Placement of the market

Kville saluhall is located at the intersection of a new development
and an existing area of Kvilleb&cken. The food hall is located
on Gustaf Dalénsgatan. The planned future development of
Kvilleb&cken has been considered a fortifying factor for the future
prosperity of the market. Kville saluhall is a well-planned addition
to the downtown of Hisingen and Kvilleb&cken. New office blocks
and 1,600 new apartments have been planned for the future
development of the area around the food hall creating a win-
win situation by providing services to new residents as well as
customers to Kville saluhall. (Anon,et al .2011) My interview with
the sellers also revealed their hope for more profit for their business
after the construction of the new buildings in front of the market.
(Sellers, 2013)
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Configuration of the building

Creating a welcoming that is catching the attentions of the
customers and commuters was one of the biggest aims of the
designers of the food hall.

The building has been designed in three floors, including fridges
and storage on the ground floor and the food hall on two upper
floors. A wide void in the middle of the building facilitates vertical
spatial connection in the building in a pleasant way, catching
the customers’ attention to both of the market floors.

Diversity of activities in the bazaar

Trade in Kville saluhall includes grocery stores, flower shop, butcher
shop, fish and poultry shops on the ground floor in addition to
restaurants and cafes on the second floor. The area of the building
is approximately 1,000 square meter. The diversity of shops at
Kville saluhall fulfills various tastes. People are able to buy locally
produced food as well as exotic ingredients. (Andersch, 2011)

Zonning of activities and circulation of movement
in Kville saluhall

shops
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stair case 7[‘ g
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By: Shahrzad Askaripour Jazi
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Management

My interview with the operational manager of Kville saluhall
highlighted the importance of management in multicultural
markets. She had the experience of working in two other food
halls before Kville saluhall including the city center’s saluhall and
one other smaller market where people could rent a table and sell
local food and vegetables. These previous working experiences
gave her a deep understanding of the challenging mechanism of
management in multicultural markets. She stated that “a market
hall needs a strong management binding different shops and
sellers together in order to create a united collection of different
business.”

To her, a lack of a stable management system leads to problems
such as: gathering and chatting of salesmen during working time;
confusion of the customers; or miss-arrangement of the market.
According to her, in Kville Saluhall all the salespersons have signed
a contract guaranteeing to offer safe and satisfying service to the
customers. Periodical meetings are also helping the sellers to be
involved in the management of the food hall. (Appendix 6)
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Selling challenges in multucultural markets

During my study visit to Kville saluhall | got a chance to have chat
with some of the sellers asking them if they are happy with their
business. Most of the sellers were happy with their business and
they have found it profitable but among them there was a man
who was quite disappointed with his business. According to him the
type of offered product that a market contains is very important,
to him his shop cannot compete with the others’ because his shop
was the only Middle Eastern offering shop in kville food market.
Although the market has been tried to offer oriental foods but since
the maijority of the products are Europeans his shops has been left
anonymous among others. To be more specific he thinks that a
mark gets known after the products that offers therefore except
businesses have less chance to brand their business and even
less chance to inform others about their existence. (Appendix 6).
(Sellers, 2013)This part of the study had an important outcome for
the design criteria of the project; the disposition of diverse shops in
a bazaar should be planned according to possible effects which
they might have on each other.
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Bazaar model of the study
(design criteria)

The diagram below is the result of putting tfogether the extracted design
criteria from Persian bazaar study and the studied bazaar examples

in Gothenburg. Later on, this model will be used as a guideline for the
designof the proposal.
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Chapter 3-Site analysis

An infroduction about Angered
Existing activities and services
Present trade target group
Distribution of existing trade activities
Existing business variety
Distribution  of  existing public
activities within the context
e Disconnection between east and
west area

e Future development toward west
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This chapter contains two major parts. The first part includes a
general infroduction about Angered centrum relevant to the
scope of this study and the second part consists of a site analyses
based on the disposition criteria of the bazaar’s model.

An infroduction about Angered
History and population diversity

Angered center is located in the northeast of Gothenburg, about
11 km from Gothenburg. This center is an important center in
the northeast of the city. Angered center was extended in the
late 70’s in order to provide accommodation for the population
who migrated from other countries to Sweden. (Program fér
Angered Centrum, Géteborg: Stadsbyggnadskontoret, februari
2008) Thereby, many immigrants settled in Angered. This trend sfill
confinues today. The area is still accommodating many families
with foreign backgrounds, therefore, the cultural diversity of
Angered Centrum has been considered as a great opportunity
and a strong basis for creating cultural attractions within this district
by this study.

It is worth to also mention that since Angered Centrum was
inaugurated, in 1978, the area had been largely unchanged until
few years ago when the area has started with new phases of
development.

Since then blending cultures from the community is growing
strong and has foster creativity within the community, giving rise
to vibrant associations in Angered centrum. The existing cultural
activities in Angered includes sports, clay work, singing, dancing,
painting, writing and more.

Angered has the potential to provide Gothenburg with access
to rich and divers cultural skills in order to ease and facilitate
expansion of an increasingly diverse world. (Program fér Angered
Centrum, Goteborg: Stadsbyggnadskontoret ,februari 2008)
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Fig:Diversity of the population in
entire district of Angred

SourceofFig: Géteborgsbladet
2013

Fig:Diversity of the population in
Angred Cenfrum



Existing activities and services within
Angered

Angered centrum is the cultural and commercial center of the
surrounding neighborhoods. It openedin 1978 after along planning
process and a comprehensive architectural competition. The
Center conisists of residential parts, a culture section, a training and
sport section and the commercial zone with shops and offices.
the map on the right shows the most popular public activities
includeing a culture house called “Bl& stdllet” (culture house),
Angered secondary school , Angered sports hall, Wasaiternas
club house, Angered shopping center and an ICA store.

The slope towards the valley on the east part ends in a garden
center called L&rjedns Gardens where inhabitants can cultivate
their food. There, a cafe with the same name is giving service and
is functioning as a nice meeting point for environmental activities
such as urban farmers, in the south and southwest of Angered
center there is a large open parking lots as well as trams’ and
busses stops. In south west of the neighborhood also there is a
relatively recently built Lidl Store.

carwash Residential
second
Resi tial
hand store esidentiai & oreh
Church
Residential
Hospital s
Activit k

shopping . ctivity pari

center BIa stdllet

&ICA store

LIDL
Secondry
school
Sport hall
Ldrjedns
garden
Residential
. Cultur |:| Residential Service and
industrial
|:| Sport Commercial
and service

Fig: activity zoning map,The area marked by dash line is marking new
activities under construction, Angeredcentrum,Gothenburg

By: Shahrzad Askaripour Jazi
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Present trade target group

Angered Centrum is surrounded by the large residential areas
of Rannebergen, Lévgdardet, Gardsten and the smaller single-
family areas of Stords and Rosered. The target group for Angered
cenfrum also plans to aftract customers from Hammarkullen,
Larjedalen, Bersjdn, Rédbo and Kortedala as well. (Program fér
Angered Centrum, Goéteborg: Stadsbyggnadskontoret, februari
2008) Angered centeris now a strong hub for public fransportation
and is one of five strategic city nodes of Géteborg. The journey by
tram from Angered to the center of Gothenburg is relatively rapid
(about 20 minutes). Angered center acts as a hub with favorable
exchange possibilities between bus and tram. Passengers
come from Gdardsten, Lovgdrdet and Rannebergen to Angered
centre where they can change for future travel to the center of
Gothenburg. The Center has good accessibility by both fram and
bus stops, and offers approximately 1,400 parking spaces. The
main road, Titteridammsvagen, starts from Angeredsleden, and
reaches Angered center at Rannebergen. (Program fér Angered
Centrum, Goteborg: Stadsbyggnadskontoret, februari 2008)
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Map: Angerd centfrum in whole destrict of Angered

Source of Fig: (Program fér Angered Cenfrum, Gothenburg:
Stadsbyggnadskontoret, februari 2008)



Distribution of existing trade activities
within Angered

In Angered center there are over 70 stores and services. The
commercial part of the neighborhood is marked below on the
map including outer boulevard, square, Pedestrian Street and
the shopping center. (Program for Angered Centrum, Goteborg:
Stadsbyggnadskontoret, februari 2008)

In the design of Angered centrum there was a desire to make a
closer urban space so that the architecture quality of the square
stimulates attraction of the users to the square and provides more
meeting opportunities for the residents. (Program for Angered
Centrum, Goteborg: Stadsbyggnadskontoret, februari 2008)

se
h ore

The dofted line in the map below shows

the movement circulation of inhabitants in  L&gedns

between commercial activities which bring Cﬁ

about dynamicity to the square and its

surroundings.

Map: Marked areas shows the distribution of commercial activities

within the neighborhood
By shahrzad Askaripour Jazi
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Distribution of existing public activities
within Angered centrum

Below, the map shows the densification of activities and services
in relation to the neighborhood square. As the map indicates,
the walking connection of activities and services in the east
side of Titteridammsvagen to the neighborhood’s main square
is facilitated by an integrated network of streets while the
connection of the square to the west side s just provided by a
few passageways. Therefore the secondhand store and the newly
established carwash in the west are left apart from the rest of the
activities in the east. The Lidl supermarket also feels separated
from the rest of the commercial activities as it is located behind
the tram line.

public
activities

Disconnection between east and west
area

Taking a walk around the terminal reveals disconnection of the
Western part from the east. This disconnection resulted from the
expansion of Titteridammsvégen which is a fast moving fraffic
road, from the southwest to the northeast . However, the extension
of the fram line in same direction has also intensified the problem.
According to my interview with the development manager of
Angered centrum municipality, Today mitigating the traffic hazard
of this fast moving road for the Angered center’s inhabitants for is
an important debate for Angered centrum municipality. (Larme,
W., 2013) (Appendix 7) Today the walking connection of the West
side to the neighborhood square is provided by an overpass over
Titteridammsvéagen.
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The overpass that is connecting east to west, a view from the east side to
the bridge which connects west side fo the east
Angered cenfer, Gothenburg

Future Development towards west

Planned future development for Angered centrum proposed
250-400 new residential buildings on the east side of
Titteridammsvagen. (Program fér Angered Centrum, Géteborg:
Stadsbyggnadskontoret, februari 2008) the highlighted area in
black shows a part of the planned development for creating
more residential block in the west.

The planned residential building in the highlighted area in black
will normally attract a larger number of inhabitants and visitors to
the walking path in green than before. This would be already a
good step towards enhancing integration of East to West
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By: Shahrzad Askaripour Jazi

Map : Highlighted areas in black displays the new residential area which
has been planned for the future development of Angered Centrum.
The green line also shows the passage way which connects the new
residential area to the neighborhood square.
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Intfroduction

This chapter is the last chapter of this study, displaying step-by-
step, the implementation of the bazaar model into the design
proposal.

The holistic aim of the design process is to come up with a
solution which is inspired by the bazaar model and contributes

Disposition of Angered bazaar

in strengthening the quality of the future development plan for
Angered centrum. Therefore, the structure of this chapter follows
the criteria of the bazaar model.

According to the bazaar model, the location of Angered
bazaar should be somewhere within a walking distance to the
neighborhood’ssquare, so that the bazaar connects amoderately
busy area of the neighborhood to the main square. Considering
the future development in the West side of Titteridamsvégen
and the fact that in the highlighted area has been allocated to

Disposition

results in

v
The attraction of
population to the
bazaar

Citeria for disposition of a bazaar by this study, bazaar model-part
By: Shaharzad Askaripour Jazi
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build new residential blocks motivated me to choose this site for
the bazaar because this choice not only fulfills the criteria of the
bazaar model, but also adds more public activities to the West
part of Angered Centrum enhancing the connection of the new
residential area to the square.

The following maps and the photos shows the connection of the
chosen site to the main neighborhood square.

Camera A, the overpass over Titteridammsvégen, Angered
center, Gothenburg
Photo By: Shahrzad Askaripour Jazi



As it has been mentioned in previous chapter, today the Below photo show the proximity and connection of the site to
walking connection of the West side to the neighborhood the square. The location of the camera has been marked on the
square is provided by below overpass over Titteridammsvagen. map on the left.

Choosing the highlighted area intended to expand circulation

of movement to the path in green by adding one more

commercial activity in the west side of Titteridamsvégen.

chosen site for
proposal

Camera B

Camera B, proximity of the chosen site for the bazaar with the
overpass over Titteridammsvagen, Angered center, Gothenburg
Photo By: Shahrzad Askaripour Jazi
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Drawing visitors’ attention to the site

According to Kevin Lynch's theory, “users understand their surroundings in consistent and
predictable ways, forming mental maps with five elements:

Paths- the streets, sidewalks, trails, and other channels in which people frave
* Edges- perceived boundaries such as walls, buildings, and shoreline

Districts- relatively large sections of the city distinguished by some identity or character
* Nodes- focal points, intersections or loci

Landmarks- readily identifiable objects which serve as external reference points.”
(Lynch, 1960);

Therefore, some modifications have been designed for the bazaar’s surroundings in order
to orient the users to the bazaar and to uplift the sense of place for them;

First, the bridge has been redesigned in a way that reflects the character of a bazaar in

The sketfch shows how the bridge appears to the person coming from the §quare’s side
by Shahrzad Askaripour Jazi
Bazaar
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Shopp|n9 CenTer (BLG STO”CT) By: Shahrzad Askaripour Jazi
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its aesthetic so it also becomes a land mark within the site. This
can also address the issue of disconnection of West to the East by
motivating the inhabitants to choose walking over the bridge to
access the Western part of the neighborhood rather than using a
car.

The source of inspiration in this regard are numbers of historical
bridges over Zayandehrood River in the city of Esfahan in Iran
which connect the North part of the city to the East.

Second, in order to make a more welcoming entrance in front
of the bazaar a modification (the map in the right, highlighted
in yellow) proposal has been suggested by this thesis for the
arrangement of the residential block proposed for the future
development of this area.

This new proposal has been assumed to not only give a better
view to the bazaar for the users who emerge to the site from the
bridge but also it gives a more square-like quality to the square
that is encompassed by residential blocks.
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connection of the bazaar
fo the square

By: Shahrzad Askaripour Jazi
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Source: Detaljplan férBost&der vid
Titteridammsvagen, Angered
llustrationsritning - Féreslagen
bebyggelseAntagandehandling,
december 2013
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Map: modification proposal
for arrengment of the new
residential area planned for
the future development of

Angered Centrum

Modification proposal for the enfrance of new residential area
planned for the future development of Angered Centrum, Angered
center, Gothenburg

By: Shahrzad Askaripour Jazi
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Form and Function

According to the bazaar model, a bazaar needs to be treated as
a passageway. Therefore, the first sketches of the bazaar follows
the path of the passageway where the bazaar is planned to
extend along. Following the criteria related to the type of spaces
in a bazaar, a walkway and a pause spot has been designed for
the bazaar. This resulted in the development of the concept as
seen below. Then the sketch evolved to the zoning level. Zoning
sketch suggests a big space as a pause spot for the bazaar in the
middle as well as two curved lines that follows the walkways along
with the bazaar has been extended. The evolution of the design
can be followed by following the numbers of the figures below.

Form Function
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Source of Figs: Detaljplan férBost&der vid Titteridammsvégen, Angered

llustrationsritning - Féreslagen bebyggelse Antagandehandling,
december 2013

GALLERIES

ACTIVI L BASED
\j CTIVITY
Q \/GHLLERIES
ZONE
Source of Figs: Detaljplan férBostader vid Titteridammsvagen,
Angered lllustrationsritning - Féreslagen bebyggelse
Antagandehandling, december 2013



Evolution of the design from concept to
the plan

Prioritizing creation of a welcoming entrance as well as a gathering
area resulted in the plan shown below. As it has been shown in
the studying of Persian bazaars, the big pause space normally is
located in the intersections of bazaars’ walk ways. This inspired me
to use two tangent of the curved passageways for designing the
bazaars walkways. The desired pause space also formed from the
intersection of these two lines.

Next step was planning for the type of activities and services
within the bazaar. The aim for this part of the proposal is to create
opportunities of cultural exchange between different nationalities,

Food hall
Welcoming
entrance
Art and skill-
3 based activities

ages and competence levels. The type of activities has been
chosen within the cultural products because as mentioned the
initial aim of this thesis is to make Angered centrum bazaar as one
of the cultural attraction of Gothenburg.

Designing a food hall in the intersections of the bazaar walkways
and conducting a survey(appendix) among group of Swedish
students about their favorite and desired cultural activities
for a bazaar have been done to fulfill Swedish expectation for
a bazaar. The aim of such intention is to increase the meeting
opportunities between Swedish people and immigrants and to
build a foundation for cultural exchanges.

Room Legend
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By Shahrzad Askaripour Jazi

By Shahrzad Askaripour Jazi

By Shahrzad Askaripour Jazi
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Bazaar plan

As the design criteria regarding the form
and functions of a bazaar suggested,
the plan formed by linear installations of
stalls enriched and followed by rhythmic
architectural element.

Hierarchy in height and size of the
space also has been implemented tfo
characterize the bazaar’'s walkways and
their intersection.

The architectural standards for the
measurements and size in the plan have
been taken from studies by Neufert,
published in an architectural handbook
for the standards. reference

60

.

Welcoming
entrance

Welcoming
entrance

By Shahrzad Askaripour Jazi



First impression of the bazaar

The designing of the site of the bazaar not only intfended to define
a clear entrance for the bazaar but also to create a square for
future residential blocks planned for this side of Angered centrum
which can be used as a meeting place by the residents.

The position of the
camera has been
marked on the map.

First impression of the bazaar, Bazaar proposal for Angered centrum
By Shahrzad Askaripour Jazi
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Indoor spaces

As it is shown in the program map, the indoor spaces contain two
linear branches of bazaar which extend to a bigger space in the
middle.

Bazaar walkways

In designing of the bazaar walkways the intention is to make
space for exhibiting the products along the walkways to catch
the attentions of the users and make them observe the products
even they don’t not buy anything. Here, below criteria of the
bazaar model have been tried to be implemented.

Form Function
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Reflection of the design criteria on the design

O

source of inspiration

(O

Global bazaar of Naghsh-e-
Jahan, Esfahan, Iran, 2014

By Shahrzad ASkGripOUr Source: IPAAT hﬁp//WWW

panoramio.com/



Bazaar walkway

This is a view from inside of the bazaar branches. Here, the
repetition of arches, benches, the form of windows and a
rhythmic emergence of natural and artificial lighting along the
walkway intended to make an enjoyable walk along the bazaar
for the users.

Bazaar's walk, Bazaar proposal for Angered centrum
By Shahrzad Askaripour Jazi
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Bazaar walkway

Bazaar's walk, Bazaar proposal for Angered centrum
By Shahrzad Askaripour Jazi



Pause space- food hall

The thought behind the formation of the food hall was to combine
the quality of intersections of the bazaars’ walk ways in the Persian
bazaar and the dynamic qualities of food hall in Swedish context
together. The food area does not only have a food offering
function but it is the spot for promoting and exhibiting cultural
events and cultural products. In this way this part of the building by

Form Diversity of Function
offered goods
and services

resu:Iis in resulisin results in
& v v
The stimulation of attraction of diverse  The enhancement of
groups costomers cultural exchanges
movement . ?
and enhancing and ofher aftractions
intercultural
exchange

itself would become an attraction for visitors where international
food is served in a dynamic and artistic atmosphere.

Reflection of the design criteria on the design

OO

source of inspiration

(O

Kville saluhall, Gothenburg,Sweden
By Shahrzad Askaripour Jazi

Grand bazaar of Arak, Iran
Source: Omid Jafarizadeh
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Food hall

A wide void in the center of the food hall provide this area with
desired high ceiling height for pause spot of a bazaar, brings
in enough light into the indoor spaces , and creates vertical
communication between different levels of the building. A
dining area as well as a stage have been designed for the
area under the void where the customers can enjoy their
food and a live performance at the same time.

By Shahrzad Askaripour Jazi
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Food hall

The food hall contains a cultural booth counter where different
nationalities can present their national events. An exhibition
wall has been designed in this part of the building where
public can book it to exhibit theirs art work. These two sections
of the food hall are intended to create opportunities of public
engagement and cultural exchanges. Changing nature of
the exhibition wall and culture booth also gives a changing
quality to the food hall as the aesthetic and cultural qualities
change by change of the exhibited contents

By Shahrzad Askaripour Jazi

67



68

Food hall

Three food-offering counters as well as two dessert counters
have been planned for the food hall. Considering ventilation
issues, the kitchens have been placed on the first floor. Vertical
communication between the kitchens and food counters
can be provided by small size scissor lifts.

By Shahrzad Askaripour Jazi



Qutdoor trade spaces

Planning for creating potential spaces of trade resulted in
designing the exterior spaces in a way that enables the public
to set up temporary or periodic outdoor bazaars. This part of the
bazaar can provide opportunities of trade for people from every
economic level. Flexibility

results in

v
the high chance of public
engagement in running and
visiting the bazaar

potential
oor bazaar

potential outdoor
foor service

Food hall
Welcoming
entrance

Art

ential
oor bazaar

Zonning plan,ground floor

Reflection of the design criteria on the design

source of inspiration

global bazaar of Kerman,
Kerman, Iran

Kviberg bazaar,Gothenburg,
Sweden

By Shahrzad Askaripour Jazi
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Outdoor potential bazaar- Platform

A part of the outdoor bazaar is extended in the platform under
the balcony ceilings. Rhythmic repetition of the arches in outdoor
space intfended to create a playful quality for the pedestrians and
also can be used as a structure for installation of shelters.

By Shahrzad Askaripour Jazi



Outdoor dinning area

In the summer months the food offering counters give service to
the indoor food hall and to the outdoor dining area next to them.

By Shahrzad Askaripour Jazi
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Outdoor potential bazaar

Another part of the outdoor bazaar has been designed using
circular slabs around the arches where each can be devoted to
one person for selling. This part also has been designed to take the
business to outside and create a dynamic quality fo the walkway
next to the building.

By Shahrzad Askaripour Jazi
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Adaption of the design proposal to the
future development, opportunity for
planning the management

The map on the right shows the proposed new development for

the West side of Titteridammsvagen by Stadsbyggnadskontoret.

Thereby, three 5 story residential blocks have been already
proposed for the site of the bazaar. This fact has been seen as
a positive factor that can in a way guarantee the economic
prosperity of the bazaar as it densifies the area and consequently
more customers will visit the bazaar daily. For that, the design
proposal by this study has inftended to keep the proposed
residential flats on the stories above the bazaar level.

Trying to make the communication of the upper floors work

Diversity of
offered goods
and services

Management
sustainability

results in

resuits in

v
attraction of diverse
groups costomers
and enhancing
intercultural
exchange

. v
increase of
efficiency and
quality of trade in
the bazaar

created some spaces above the food hall for placing additional
public activities there.

As the possibility of collaboration between academia and within
Persian bazaars was one of the important factor to be reflected
in the design, the areas above the food hall has been devoted
to be occupied by art schools. This not only intends for promoting
knowledge exchanges between bazaar and academia but also
to create opportunities of collaborative management system
between them for running the bazaar.

Angeread\oazaar

Source of Figs: Detaljplan férBost&der vid
Titteridammsvégen, Angered
lllustrationsritning - Féreslagen bebyggelse
Antagandehandling, december 2013

bazaar floor

upper floors

ESIDENTIAL

IDENTIAL
ZONE
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As mentioned before the food offering
counters on the bazaar level are only
used for preparation of foods. The
cooking processes are to be performed
in common kitchens on first floor.

The plan also shows the communication
path between residential areas, where
access to the residential flats has been
provided by designing two extended
balconies in Northwest and Southwest.

RESIDENTIAL

ZONE
Circulation of
movement towards
residential flats

Kitchens

RESIDENTIAL
ZONE

zonning plan- first floor
By Shahrzad Askaripour Jazi



Second & third floor
plan plan

The second and third floors have same
plan and accommodate the art studios
and residential apartments.

RESIDENTIAL
ZONE

Art studios

ART STUDIOS

RESIDENTIAL
ZONE

zonning plan- Second floor

Art studios

Art studios

By Shahrzad Askaripour Jazi
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Elevations

The focus for the design of the facade
is on the bazaar level and the rest is
only the plan reflection on facade.
This has not been developed as it was
off the scope of this study. Therefore
it is a part of the design that can be
developed further.

East

West

North
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Sections

Sec A-A

Sec B-B

Ground floor 14713
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Bird view of the entire building

By Shahrzad Askaripour Jazi



Conclusion

Creating a proper foundation for cultural activities in a diverse
neighborhood with a population of inhabitants with foreign
background is crucial as it benefits the inhabitants in many ways;
Because the resulting urban dynamics from cultural activities and
events not only is educating but also brings about economic
prosperity, job opportunities, opportunity for cultural exchange
and intercultural dialog conftributing in uplifting inhabitants’ self-
esteem. For a neighborhood like Angered centrum with a high
level of cultural diversity, creating such a foundation is actually
using rich cultural potential of the neighborhood in favor of its
growth.This study aims to optimize a proposed development in a
different way by directing the focus of planners to cultural design
and the development for a culturally diverse areas rather than
densifying the area regardless of its existing potentials.

Focusing on feasibility of the design as well as contribution of
this project to the ongoing development of the neighborhood
directed the proposal towards the final outcome. But To me the
most important finding of this study is the bazaar model concept
which can be used as an initial guideline for designing a bazaar in
any scale and in any context.

Recommendation

In order to conduct future studies for creating a bazaar in any
diverse and multicultural neighborhood the bazaar model by this
study would be useful and applicable as it contains many factors
which are essential in the functionality of a bazaar. Forming the
second part of the bazaars model from studying examples of
bazaars in a Swedish context also guarantees the feasibility of the
design in relation to Swedish context. Therefore this approach of
pre-study for designing a bazaar is recommended to be followed
by this study.

However planning for the types and number of the activities for
a bazaar are very much depended on the needs of the context
and should be studied looking into the needs and potentials of the

context. Studying in this regard resulted to direct planning for the

type of activities towards uplifting tourist attractions to Angered

center. Therefore, this proposal could be in some ways different in
case it was to be designed for another context.

For further research about creating a bazaar for Angered (or

even another context) below areas would be useful to investigate

more;

* In choosing the exact site of the bazaar this project has tried to
respect the master plan that has been already planned for the
surrounding of the chosen site. However a major modification
on the master plan that allows the bazaar to be positioned
right after the overpass bridge can strengthen the integration
of the bazaar remarkably. In that case the bazaar become
visible directly from the center of the neighborhood and
this can draw the attention of the commuters to the bazaar
and motivate them to pass through the bazaar. Therefore,
Possibilities of changing the master plan for this area could
be an area of concern for further development of the design
proposal of this thesis. Below the pros of both positioning have
been stated.

® Betfter connection fo the bridge

® Better positioning of the building
in relation to the sun

* of
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N
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squore
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Chosen site for the bazaar \\

* Possibility of creating a new
square in this side
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. Future development plan for population rise of Angered
centrum and its effect on commercial needs of the context. This
can suggest a more realistic for the bazaar.

. Investigation on collaborative management in @
multicultural context focusing on the possible challenges and their
related solution in this regard.

. Infroducing the existing social services in Swedish municipal
system which ease opportunities of running a business for public
from every economic levelin a built bazaars like Angered centrum
bazaar.

. The possibly of creating periodic bazaars all year round
considering general climate conditions of Sweden.

At the end, | hope | could have taken a little step towards
preserving and promoting cultural values by my work through this
master thesis...

Shahrzad Askaripour Jazi
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Appendix 1 (ref page 2)

Angered center and idea of a bazaar for

this neibourhood

Interviewees

Contact people

Lars Jadelius
Associate professor of architecture

Specialization: Culture and humanistic perspective.

Area of concern: Larjedns traddgard

Geza Nagy
Project manager at Intercultural Project Center

Specidalization: Intercultural competence

Area of concern: Angered Camel Center

above people are two involved people in a program for cultural
promotion of Angered centerThe mentioned programincludes the
creation of a camel farm, the promotion of an existing agriculture
center called Larjedns tradgdrd, and designing a local bazaar for
Angerd centrum.

Lariedns tradgdrd is an active center in promoting cultural and
environmental activities such as providing the area with locally
produced food. The camel farm also has been proposed as
another part of this program with the aim of branding Somalian
aftraction as the area has large number of inhabitants from
Somalia.

Questions & Answers

1. How do you evaluate the cultural potential of Angered center
neighborhood?

Angeredis areally diverse and lively neighborhood. Because of the
diversity of the inhabitants there have been so many international
cultural activities going on in Angered center. In general Angered
and other neighborhoods with a big population of immigrants
are the best place for stabilizing cultural activities and if you have
noficed many of the cultural caravels are represented by these
kind of neighborhood in Gothenburg.

2. How does the bazaar that | am working with can contribute in
cultural and economic prosperity of the Neighborhood?

Geza Nagy: "l think this is great that you choose to work with this
subject, we think this would be really good for Angered to have a
bazaar because there are so many eastern people living in here
and they must have so many skills to exhibit in a bazaar. Specially
women in Angered. | have seen so many strong women who are
so talented and willing to be more involved in society but their skills
are neglected. So a bazaar could be a great place for them to
sell their product.”

3. Has it ever been any project which had aimed for creating a
bazaar in Angered Center?

Few years ago there was a group of people working with a project
of bazaarin Angered but for an unknown reason the project stops.
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Appendix 2 (ref pagel8)
Key factors playing role in success of a
bazaar

Interviewees

Contact people

Mir Azimzadeh
Lecturer at University of Gothenburg.

Specialization : PhD in Evolving Urban Culture in
Transforming Cities, Architectural and urban
design in a fluid context.

The conducted interviews have been structured by focusing on
the bazaar models criteria. Developing an understanding about
public needs and interests is the area of focus within the interviews
too.

82

Questions & Answers

1. Whatis the key factors that play role in success of a bazaar?

Mir Azimzadeh: “To me one of the most important factor that
make any business success is the location of it.”

2. Where could be the best place for planning a bazaar in it?2

Mir Azimzadeh: “My teacher said that even a beggar chose a busy
and on the way spot to sit because they know by experience that
they earn more there. Therefore the location of a bazaar must be
in a well-used passage way. In this regard you can more read my
PhD thesis that has compared locations of different bazaars and
their direct effects on the work of those bazaars.”

3. Since | am planning a bazaar for a western country with not
5O many examples of bazaar in its urban history as the ones that
exists in east, do you think the idea of bazaar would work?2

Mir Azimzadeh: “I agree that a western residence has totally
differentunderstanding about abazaarbutwe should ask ourselves
that bazaar is not just about having archly ceiling and rows of
stalls under them. Any well integrated passageway enclosed by
rows of shops is a bazaar. The closest example is Kungsgatan in
Goteborg. If you stand there for some minutes you would notice
that it similar life as a traditional eastern bazaar have.”



Appendix 3 (ref page28)
What is the term bazaar to Swedish

peoplee What do they expect from a
bazaare

Interviewees

PAl Castell

A group of Swedish master students at Chamers

Questions & Answers

1. How familiar is the term Bazaar to you? Can you name some
examples of bazaar in Géteborg?

P&l Castel and a group of Swedish students: “Bazaar are in three
types to us; free markets like kviberg or kommersen , food halls
like kville saluhall or central saluhall and occasional bazaars like
Christmas markets or culture day markets.”

2. What kind of shops and activities you as a Swedish woman/man
would like to see in a bazaar?

A group of Swedish master students at Chamers(female) : “As a
women | go to bazaars to see the creativity and craft that has
been done by others to get inspiration and buy something unique.
I would gladly sell my handmade products like painting, knitting
or even homemade marmalade or cakes in your bazaar this is so
cool... It is also exiting to see international products in a bazaar.”

A group of Swedish master students at Chamers(male) “It would
be cool to work as a handy man or a carpenter and with the
practical skills like these in your bazaar .| always wish there was
market for men to exhibit their work like carpentry and so on”
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Appendix 4 & 5 (ref page34 & 36)
Kviberg

Interviewees

Contact people

a salesman in kviberg

random customers

Questions & Answers

1. How do you find Kviberg market?

It is really fun to walk around in here there are so many exotic
products and you can find so many interesting products here that
is not in ordinary shops.

2. How long have you been working in this markete How profitable
is having a business in Kviberg?

A salesman working in Kviberg: "It is been about 5 years that | am
having two stalls in here. | have helped some of these salesmen
to start their business in here. Business is quite good because the
bazaar is normally crawdad so | am happy with my business.”

3. Does this bazaar have a manager or is it fully run by salesmen?
A salesman working in Kviberg: “Yes there are some people that
you need to apply for permission services and so on but the thing
like designing the shops is taken by us not them.”

4. So it seems that there is a good opportunities for salesmen to
collaborate for running kviberg, is it like thise

A salesman working in Kviberg: “Noft really here everyone is taking
care of his own business but we cannot collaborate so much with
each other, previously we tried to collaborate and to have some
monthly meetings but the cultural differences of the salesmen
made this to end up with some miss-understanding and at the
end it did not really work!”



Appendix é (ref page 40)
Kville Saluhall

Intferviewees

Contact people

Shamsi Naemai

manager of kville saluhall

a salesman in kville saluhall

1. How is your business in kville saluhall do you find it profitable?

Shamsi Naemai: “Yes. Kville saluhall since its opening day has
given a good service to the customers and almost all of the
shopkeepers are happy with their business in here. We expect that
it is becoming even better in future because the neighborhood is
becoming more dese so after the next door residential buildings
are finished the tfrade will be better this is what | think!”

2. How come you decided for building a new Saluhall?

Shamsi Naemai: “Before | had a bazaar like market but the
municipality’s plan was to extend a road from there so we had

to leave there. Instead we were given this place. And we came
up with the idea of food hall for here that was pleasant to the
municipality too.”

3. Since this food hall is different from eastern bazaar could you
imagine that this market was created in that form?

Shamsi Naemai: “As | said | have worked with both kind of the
market so | can imagine it and | appreciate your idea but you
should know that management of a market is really important
for attracting and keeping the customers. A very flexible
management system that is carried on by shopkeepers in very
challenging in long term. There must be a management team
helping them in this regard. Some of the decisions should be just
taken by someone else, a manager. In here we are a mother and
daughter and both of us are working as managers.”

4. Are you happy with your business in here?

A salesman working in Kville saluhall: “I think everybody else other
than me are happy with their business in here. The problem is that
the type of goods that | am selling in here is too different from
others and they are too anonymous to the customers. | am selling
Middle Eastern foods but here in this food market the shops are
mostly offering European and Mediterranean food. So those who
come here is mostly coming seeking for those kind of goods. If
someone wants to buy Middle Eastern food so they go to Kviberg
that is popular for this kind of products why should they come
here? | thinking about Europifying my products.

My shop has never been on the focus of the media who have
had advertised for Kville saluhall so far.

| also think, even the type of businesses in front of, and next to
mine are affecting the amount of customers checking our sides
and since the only empty space is my neighbor shop not so many
comes towards this corner of the food hall.”
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Wenche Lerme

Urban Development Manager
Gothenburg municipality, Angered

Questions

As a person who is involved in development plan of Angered
centrum what do you think about creating a bazaar in here?2
Could it be a good addition to the area?

| think that would be good addition to the neighborhood.
Development program for Angered centrum suggested expansion
of Angered and in the recent years Angered center has really
developed. There are numbers of new projects for development of
Angered centrum like the new hospital or Angered arena these all
attracts population to Angered and this means more customers for
your bazaarl!

| think a bazaar could be a good addition because what is always
discussed by the municipalities is creating modern shop and
adding more ordinary shops to the neighborhood. Considering the
neighborhood's character a bazaar could be fit better.
According to my research creating a collaborative communication
between bazaar and art schools is valuable for both parties. What
do you think would it work in practice?

Yes | think that would definitely work and it attract more visitors to
Angered center and make more popularity for Angered center.
There are already so many cultural activities going on but the idea
of collaboration between art school and the bazaar would attract
educated and fresh mind to the neighborhood that can influence
in the development of the area.

| would like to know your idea about the best place that could fit
for Angered bazaare

Titteridammsvégen which is a fast moving traffic road is a big
concern for us however, we are thinking of mitigating the hazard
of this road. It also disconnects west o the east. Do you think the
bazaar can solve this problem?
Today the walking connection of the West side to the neighborhood
square is provided by an overpass over Titteridammsvagen but most
of the activities are centered in the east side! Maybe the bazaar is
better to be placed in west side of this road!
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